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In emphasizing the inevitability of our mortality, how
does DNA underscore the impartance of safeguarding
our families as our most significant assets?

It's a tough truth, but by acknowledging our mortality,
we empower farmilies to plan and protect what matters
most. DNA's focus is on highlighting the value of family
asthe ultimate asset.

Douglas, how does DNA Financial Services LLC play a
role in helping families supplement income, especially
during untirely circumstances, and what advice do you
offerinsuch situations?

Financial flexibility is crucial, especially during tough
times. DNA offers insurance selutions that can provide
financial support when it's needed most. Advice-wise,
we encourage families 1o assess their needs regularly
and adjust their plans accordingly

Planning is pivotal. Douglas, how does DNA encourage
families wo proactively plan for their financial security,
and what steps do you recommend for effective
planning?

Planning is the foundation of financial security. DNA
encourages families to assess their goals, understand
their risks, and work with our advisors to create a
personalized plan. Regular reviews and adjustrments are
ke,

Could you share how DNA advocates for solid financial
plansto alleviate hardships for grieving families and how
thisdiffers from relying on fundraisers?

Relying on fundraisers can add stress during an already
difficult time. DMNA advocates for solid financial plans
that provide immaediate support and long-term stability.
It's about minimizing financial burdens during times of
grief

In addressing the barriers and stigma surrounding life
insurance, how is DNA actively working to provide
comfort and understanding, especially within minority
communities?

Recognizing the barriers is the first step. DNA actively
engages in community outreach, education, and
transparent communication to break down the stigma
We want to empower minority families with the
knowledge that life insurance is accessible, easy, and
essential for their financial well-being
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Empowering Futures: The DNA Brand Group's Vision for
Financial Security with Douglas Johnson

by Mia Riley

Douglas Johnson is the co-founder of DMA Brand
Insurance Services LLC, a subsidiary of the DMA Brand
Croup. As the DMNA Financial Services Director and
spokesperson, Douglas s committed to educating
families about the importance of life insurance. Let's
hear directly fromn Douglas on various aspects of life
insurance and financial well-being within the broader
framework of the DNA Brand Group.

Douglas, why do you believe it's crucial for families (o
prioritize protection through life insurance, and how
does DNA contribute to this cause?

Protecting our families is fundamental. Life insurance
provides a safety net, ensuring financial stability even
when faced with unforeseen challenges. At DNA, we
strive ta make this protection accessible and tailored to
each family's needs.

As someone dedicated to financial education, Douglas,
how does DNA Insurance Services LLC empower
families to create a lasting legacy and secure
generational wealth through life insurance?

Legacy is about more than assets; it's about securing
your family's future, DNA empowers families by offering
life insurance solutions that go beyond immediate
needs, laying the foundation for lasting financial
SeCurity.

Can you shed light on the intersection of financial
literacy and life insurance, particularly in addressing the
needs of black comrunities, and how is DNA actively
working in thisspace?

Financial literacy is key, especially in underserved
communities. DMA is committed to bridging this gap by
providing education on life insurance and financial
planning, addressing specific needs within black
communities

Douglas, in your experience, why do minority
communities tend to be underinsured, and how is DMA
actively addressing this issua?

There are various factors contributing to
underinsurance in mMinority communities, including
lack of awareness and historical disparities. DMA is
actively addressing this by creating targeted
educationalintiatives and tallored insurance solutions



